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Hvilken nasjon drikker mest
kaffe per innbygger?




Hvilken nasjon drikker mest
kaffe per innbygger?

Tyskland




Europe and North America's Top Coffee-Drinking Nations

Per capita consumption of coffee in Europe and North America in 2017

Finland == 10.35kg
Netherlands 9.58 kg
Sweden SEm 9.40 kg

Denmark 2= (NG .16 kg
Norway i (D 7.7¢ ko
Austria e (IS /.S kg [/
italy i I GEE GO <o [.—] ®
Germany = GG .5 kg
Estonia = QD .S ko
Switzerland 6.31 kg
Czech Republic e (D .0 g
ireland I I GEEEEEED S <g
France I Il GG .20 k2
Slovakia s CEED .73 kg -
Sloveni

T e .51 kg -—
Greece = NN 5> <
Portugal [Nl GG 50 <2
United States 2= (NG .3 <c
Lithuania e D .0 g
spain X CEEI 25z (@)
Croatia === GEEEEEED /.S k& = <&
Belgium 'l GEED .06 kg
HUngary e (D :.c7 kg

Poland wee (D -5 <g
United Kingdom SiE (NG 61 <c ﬂ
Bulgaria mm (NG - .:: ks
Latvia == G 3.1 kg ' 00
Canada I+] QU .06 kg
Romania Il D >S5 kg

@O ‘rx

@StatistaCharts  SOuUrc

Statista Consumer Market Outlook, 2016 Statlsta 5
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folk etter de laveste prisene nar
de handler pa Internett?

Skottland

Source: E-commerce in Europe
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50%+

av de som handler pa nett i
ltalia, Spania, Portugal og
Frankrike anser det som
veldig viktig at et produkt har
den laveste prisen




Source: WorldPay - Global Payments Report, Nov 2016

Hva er den mest populeere
betalingsmetoden ved
netthandel i Tyskland?
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Kreditt-
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Source: WorldPay - Global Payments Report, Nov 2016
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Bank-overfering

er den foretrukne
betalingsmetoden

Kredittkort benyttes kun av
et fatall konsumenter online
og den andelen antas a falle
ytterligere frem mot 2020.

FORMS OF PAYMENT

® Bank transfer

® E-Wallet

® Credit card

® Cash on Delivery

® Debitcard

® E-nvoices

® Pre-paid card

@ Direct Debit

® PostPay

® PrePay

Other

Source: WorldPay - Global Payments Report, Nov 2016

19%
15%
6%
6%
3%

3%

1%
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Over
halvparten

av europeiske nettkjopere
handler fra internasjonale
sider

Kilde: DPD - Europe eShopper Barometer 2018
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Andel nettkjgpere som har handlet pa utenlandske nettsider



Over
halvparten

av europeiske nettkjopere
handler fra internasjonale
sider

Kilde: DPD - Europe eShopper Barometer 2018

74%

74%

78%

79%

81%

86%

Andel nettkjgpere som har handlet pa utenlandske nettsider
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Norway

Estonia

Finland

Hungary

Sweden




7%

av europeere de som handler fra

internasjonale nettsider er sakalte
“Heavy buyers”

(Den tredjedelen av kjoperne som
handler mest)

Kilde: DPD - Europe eShopper Barometer 2018
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Produkter som ikke finnes andre steder

Soker etter spesielt varemerke




FAKTA

Utenlandske aktm;ar pker
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Netthandelkjwpw Norge

‘gjores pa utenlandske
'n@f;ttsteder

Kilde: Virke - eHandelsrapport
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Kilde: Google Trends - Norge
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Market Finder, et gratis verktey som kombinerer kraften av
Googles data og var kunnskap om Internasjonalisering

Market Finder

Sell to the whole world
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}
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3-stegs verdiforslag:

= . 1:Innsikt - Forslag til
Uy markeder
Do | 2: Operasjonell know-
..... how
® . :
’ = 3: Marketing
A lesninger

Market Finder
think with Google



Think with Google

Market Finder

Here are your top market suggestions

We've found these categories to describe your website
and suggested the markets that match best.

hitps:/www.makeupmekka.no/ ©

Make-Up Brushes & Tools €3 Foundation £3 Eyeshadow £3

Lipsticks & Lip Glosses €3 Facial Cleansers & Make-Up Removers 3

Not quite right? Change the details above to find a perfect match. Don't have a website?

SIGN IN

Market Finder
think with Google



Market your b

Market Finder Find new opportunities Plan your operations

1 E=  United States

~17m

Monthly searche

$0.85

Google Ads recommended bid @

categories @

$0.40

Google Ads recommended bid @

s == United Kingdom

~7.5m $0.53

#8

Ease of doing busi

(rank) @

#34

Ease of doing bus
(rank

#/

MORE DETAILS v Market filter

Filter by countries and regions

Your business
eho et di
income @

YOUR WEBSITE ADDRESS

www.makeupmekka.no

— REMOVE FROM SHORTLIST PRODUCT CATEGORIES @

Select your categories

Make-Up Brushes & Tools ()

MORE DETAILS v
Foundation €3  Eyeshadow

Lipsticks & Lip Glosses £3

| SELL PHYSICAL GOODS

@® vYes O No

$29.4k

Household net di
L] DOMESTIC MARKET

+ ADD MARKET

MORE DETAILS v

$30.1k

R 4

SIGN OUT



Market Finder Find new opportunities Plan your operations  ~ Market your busi v Dashb

a

SIGN OUT

Make-Up Brushes & Tools ()

« W Germany

LESS DETAILS ~ Foundation €3 Eyeshadow €

Lipsticks & Lip Glosses £3

-3m 8042 #17  $362k e

@ Yes O No

Monthly searches across Google Ads recommended bid @

Ease of doing business index Household net disposable
categories @

rank) @ income @ DOMESTIC MARKET

Norway -

Country profile

¢

Population size ' @ Languages spoken ? @ Currency * @

German, DE (89%)
English, EN (64%)

French, FR (18%) E U R

+21

81.7m

Corruption perception index * @ Median Age * @

8T e 46 8

Ranked #10 years




i Find new opportunities Plan your operations  ~ Market your busi - Dashboard SIGN OUT
Market Finder your op yo

« HE Germany — REMOVEFROMSHORTLIST ~ ~

Population breakdown by age * @

0-14
15-24
25-34
35-44
45-54
55-64
65+
0% 6% 12% 18% 24%
B Female [ Male

Data sources

1. Werld Economic Forum (2017), 2 Unicode org (2017), 3. Countries of The World (2017), 4. Transparency.org (2016), 5. CIA World Factbook (2015), 6. UN data (2015)

Economic profile o
Search and advertising <
Online profile <
Purchase behaviour ¢
Logistics ¢



Think with Google

Market Finder Find new opportunities Plan your operations Market your

mbaltzersen@google.com

Your dashboard

STEP

Your shortlisted markets

STEP 2

Plan your operations

BEGIN

SIGN OUT
SETTINGS
STEP 3
Market your business
BEGIN
Market Finder

think with Google



Market Finder

Find new opportunities

- Dashhnand

Plan your operations Market your b

Operational areas

Now that you know where your best opportunities are, let us help you plan your operations. Check out our resources and tools below.

Localisation

Learn about localisation when expanding your
business to new markets abroad.

EXPLORE

International logistics

Find out about the global logistics involved in
shipping goods internationally.

EXPLORE

Global payments

Helpful infi ion about tackli
payments.

EXPLORE

[ )
-

Talent recruitment

Understand tips on how to recruit talent in new
export markets.

EXPLORE

O

Customer care

How to manage customer care when you're
expanding internationally.

EXPLORE

Tax and legal
Discover what's involved in starting a business,

paying taxes, and the legalities of trading in new
export markets.

EXPLORE

SIGN OUT



Market Finder Find new opportunities Plan your operations Market your busi Dashboard SIGN OUT

LANGUAGES SPOKEN ¥
Other languages spoken
B Germany EJ switzerland English, EN (74%)
French, FR (11%)
German, DE (89%) German, DE (72%)
Italian, IT (9%)
English, EN (64%) Swiss German, GSW (64%)
Croatian, HR (1%)
+22 +8
Slovenian, SL (<1%)
1 other language (<1%)
Data sources

Unicode.org (2017)

OTHER USEFUL RESOURCES SHOW 2 MORE

v

CASE STUDY c GUIDE
Intercom rapidly pushes into new NordVPN scales new heights Make your online presence fit in with
markets with the help of Google the Swiss market

translation services

READ CASE STUDY READ CASE STUDY READ GUIDE



Market Finder brukes i dag i 198 countries

a\ A e

Countries

, Market Finder
‘ think with Google



Google bistar bedrifter i mange faser av en
internasjonaliseringsprosess

2. Market 3. Operational/ Go- 4. International
Assessment To-Market Excellence
« Demand analysis « Competition + Localization » Performance Tracking
« Market evaluation « Market Insights » Payments « Customised Analysis
and prioritisation
* Industry Analysis » Mobile Payments UX
» Language gaps
« Local Insights « Customer Service
+ Audience Insights » Chatbots
* Logistics



Betalingsmetoder er en av dem

1. Opportunity 2. Market 3. Operational/ Go- 4. International
|dentification Assessment To-Market Excellence
« Demand analysis « Competition « Localization » Performance Tracking
+ Market evaluation + Market Insights - Payments + Customised Analysis
and prioritisation
« Industry Analysis « Mobile Payments UX
- Language gaps
« Local Insights « Customer Service
« Audience Insights » Chatbots

* Logistics




G Pay

A better way to pay, by Google.



Pay everywhere
with your Google
account



Lansert i Norge 30.oktober!

G Pay

&2 storebrand SPAREBANKEN S@R VISA z
Oebi o
- = r4

@ ' S S :
1272 ) 4 o
i sniven 4
B TRTES =

bank
axept

G Pay



Pay everywhere... across Google

MR O QL

Go gle@ Google Shopping

L

Google Express

v 2

£ waze

¥ 4 = 1230

Complete your purchase

G Pay

wisa  Visarcr+1e

Look for the 3-digit number on the back of your
Visa-1234

i Pouch of Gems
(Clash Royale)

‘fiea-1234 Vv

$0.99

-
G
Checkout
Google Hore Wik {Chalk) I
Louea Wotts
]
B sunddcAsa
Deivery 20-21
GPay Visarm
Chase **++4545 S 09/21 wisa
03/22 @

Bank of America ++:+2323 03/2

Autofill settings G Pay
caranoiger name

Google Store




Pay everywhere... online and in-store,
regardless of device or surface

L T T
51
-
2

G Pay



Billions of people use Google every day.

Now they can use it to pay you.

as
» @ @
b ql — @
Af ™M
Billions of Users Hundreds of millions of
across Google payment cards saved

G Pay

Users ready to
pay everywhere

G Pay



Google Pay app has
100M installs globally

Holistic management of payment
methods + transaction history

Home Feed with personalized
contextual offers, reminders and more

Contactless payments via NFC
40% female + 64% aged 16-44*

Note: app not required to
use Google Pay online

USE NEARBY

Gift card: $50.00

Best Buy

Show code

USE GOOGLE PAY NEARBY

Starbucks
232 Stockton St.

Sur La Table
200 Stockton St.

Rainbow Grocery
821 Montgomery St.

Home Payment Passes

< ®

G Pay



Google Pay vel mottatt i det norske markedet

Interesse over tid ¥ o<l
~ vepps
—— / =k
. S " [éPay

30. oKt

G Pay



Takk for meg!

Google

Martin A. Baltzersen | Industry Head | mbaltzersen@google.com | +47 958 68 256
Google Norway AS | Bryggegata 6, Aker Brygge | 0250 OSLO, Norway.

GOOgIC Confidential & Proprietary



